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Making Business Simple



Process

2. Determining Commission Rate

3. Determining Lead Expiry

4. Process
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Selecting the Right Partner

A Types of Affiliates ReferralPanners to/Selectcf

»  Caonsultamtss
A Cheose=thoseavirvo cansuluiitviyowdargetronarketarket
»  Aligned-SotutionrfCompaniesies
A Campanies thiatcselkd productiseiyieevinat is alignedavithd with
yours tirat iweold defefdedds dhutduoulc oot invest ieselhng:jiouy your
pragiiet:t,
» Potentiah Sales:AgentsiRésellersrs
A Campanies thatcmightdowinthe foadbea fittargsel) yosill your

pradiict buatyochothomaynwaniviorsee hew thisvartangementement
warks first beforecannnvestoientis madede.
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Determining Commission Rate

A How dool [determine)what tof pay Affiliaté/oriRefertal erral
Partner?
: You first need tocdeterminerwhat yourmargiais;onithe) the
product anchwholis receivingithe lead=ad.
A DirecttSaless and/fhidindicéot Safesie
»  Decidedfiyou arergoingrto havecone rate antwa? two?
A Sometimesscompanieschave 2= dlesidependingdnpartnerartne:
invalivemenhin thiénsalelle.
) have their trust?

» What are the average rates?

A It is dependent on the product/service and price and'margin
of product, but industry average is 2.5 -5% fora lead.

A If you want to create another level, you might consider
doubling your first one if they aid with the sale.
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